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Hi, I'm Shamanthi

I'm a Senior Brand Designer with 13+ years’ experience
across agency and in-house environments, spanning
brand, graphic, illustration and experience design. |
spent the last 7+ years at Wisr, most recently leading
brand design across their ecosystem.

| lead with visual storytelling: conceptualising new
brands, elevating established ones through considered
systems, and illustrating everything from publishing to
product.

SKILLS AND EXPERTISE

Brand identity

Art direction

Brand systems & strategy
Campaign & email design
Experience design
lllustration

Content design

Editorial design

Ul & web design

Motion

Packaging & merchandise

Figma

Adobe Creative Suite
Google Suite

Canva

Microsoft Office
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Wisr

Brand design ecosystem

Fintech

Sydney, Australia
2023-2026
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Wisr Is a brand focused on smarter money decisions,
and speaks to audiences with different needs: direct
customers, B2B brokers and employees.

As Wisr's Senior Brand Designer, | built one connected
system of brand experiences that flexed across each
audience while staying recognisably Wisr.

This improved consistency and communication,
giving the brand a base to launch fresh creative, like
monthly marketing themes, to keep audiences
engaged.

SCOPE

Brand design

Art direction

Campaign design

Emalil design

Experience design
Merchandise & packaging
lllustration

Motion



WISR - BRAND DESIGN ECOSYSTEM

Direct customer brand experience

Direct customer newsletter

- WIST

MONTHLY

v SPOTLIGHT ‘%

Share your top 2026 money goal in Wisr App and you could snag 1
of 5 Wisr Endless Summer merch packs.

Update money goal
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Socials

&

FINANCIAL FITNESS

Track your
borrowing
power

How far does ]

i [ T |

Feed your mind

~$10000 personal loan

fUi le: how to borrow $J10k

o 4

e
" How far does the
Aussie dollar go in...

Landing page graphics

DEBT CONSOLIDATION

LET'S TAKE
CARE OF
THOSE DEBTS

Lose interest in credit cards with rates from 7.44% p.a.l
(comparison rate 8.27% p.a.2*) for excellent credit.

GET ESTIMATE

Wisr Today Loans Credit Score Round Up

In-app money coaching content

Bull vs Bear Spend on experiences

4 \

\/

A 4

Bull and bear can be used to describe how
the market or a stock is trending (either up or more lasting happiness than material
down), and how an investor looks at a purchases. The joy of a new gadget fades
particular investment. fast, but memories with friends tend to stay.

Studies consistently show experiences bring

Mortgage rates

When you're looking for a mortgage, the
interest rate really matters. It is a long-term
debt, so even a small difference in interest
can add up over time.

Capsule wardrobe Revolvers

Beyond the closet, a capsule wardrobe saves
money - fewer impulse purchases, less spent
on pieces you'll only wear once. It's also part
of living more sustainably. interest off them.

Revolvers don't pay off their credit card
balance in full each month. Credit card
companies benefit by making a heap of

App feature animation art direction

9:41 ol T ()

‘o

Get your credit score

CREDIT SCORE

Stay one step ahead of the banks by
knowing your score from Equifax.

9:41 ol = ()

LOAN

Connect your loan

Check your loan balance and manage your
repayments anytime, anywhere

9:41 wil T @

ROUND UP

Turn on Round Up

Automate extra savings to send towards your
loan and you could pay less interest

«



WISR « BRAND DESIGN ECOSYSTEM

Broker (B2B) brand experience

Broker newsletter Exhibition presence and merch

Wisr Price Beat extended

We'll beat the price on personal loans until

‘the end of January!

! Open Partner Portal

Hi there,

Halloween may be right around the corner but there'll be no spooky
surprises from Wisr this month! We do, however, have a few treats
for you this October. Check out this month’s update below.

Special offers

Voucher for every Wisr loan settled!

Qur brilliant brokers can earn a voucher for every Wisr loan
submitted and settled during the offer period.

Get estimate

"I had a broker today who is getting accredited with us purely based on our set-up — she was so
connected to the pastels and branding! It's a huge draw card for us.”

— WISR BDM

Tech and Al are rapidly Thank you to our Toowoomba

Shamanthi Rajasingham ¢ Portfolio 2026 6



WISR - BRAND DESIGN ECOSYSTEM

Monthly marketing themes

Get an estimate

Next Level November Deck the Deals December Jumpstart Jan

t)

2444444444
2444444
24444

Howdy,

Want to get your finances in fine form before the new tax year? Well,
saddle-up because you can now bag a 0.5% rate discount on Wisr
debt consolidation loans until the end of this financial yeehaw!

Get a quick estimate now to see your discounted rates.

Monster March

Every month, | led the design of new marketing themes for comms to broker and direct audiences. This freshened up messaging and re-engaged these audiences, while giving the brand space to evolve.
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WISR - BRAND DESIGN ECOSYSTEM

Employee brand experience

Visual identity for Wisr values

N\

Courageously ask “what if?" Heart for the customer Be a stunning colleague Growth over comfort Smarter parts together

Branded interior fitout consultation with
interior architects Geyer Valmont

Team graphics for staff wiki Staff merch and perks
- n
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https://geyervalmont.com/project/wisr/

Wisr

Annual Report & investor storytelling

Fintech
Sydney, Australia
2025
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Wisr updated their strategic theme to “Power to
Progress” in 2025, in time for the release of their
Annual Report.

Having led the design of Wisr’s investor material since
2020, | gave this theme a visual identity, evolving
existing brand elements to mirror the momentum of
Wisr's growth trajectory, and working closely with
Executives and senior stakeholders to bring it to life in
Wisr's Annual Report and investor communications.

The release outperformed Wisr's own benchmark for
Investor engagement, alongside strong market call
attendance

and coverage of 10+ publications

including the AFR.

SCOPE

Art direction

Brand design
Presentation design
Campaign design
Publishing

_ayout

llustration




WISR - ANNUAL REPORT

Visual narrative and evolution

2023: Moderated growth

~WIST

ANNUAL
REPORT
2023

OUR
COMPETITIVE
ADVANTAGE

2024: Return to growth

RETURN TO
GROWTH

2025: Continued momentum and progress

~\WIUST

ANNUAL
REPORT
2025

Having led the design of Wisr's previous Annual Reports to visually depict the company’s growth trajectories, | evolved the 2025 visuals to celebrate the company’s continued growth and new strategic positioning.

Shamanthi Rajasingham « Portfolio 2026

10



WISR - ANNUAL REPORT

Annual Report books
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WISR - ANNUAL REPORT

Full Year Results and investor touchpoints

Investor email

- 7
“WWIST sUicreinr

Hi {first name},

I'm pleased to share Wisr's FY25 results for the year ending 30 June
2024.

In FY25, Wisr focused on three key areas:

= Loan origination growth
» Strengthening our balance sheet
= Prudently managing costs

We delivered strong results across all key metrics in FY25, marking a
return to growth following a period of moderated loan volume
settings. In addition, we saw three consecutive quarters of loan

book growth in FY25.

YWIisr

SULTS

ANDREW GOODWIN
Chief Executive Officer

Andrew Goodwin, Wisr's CEQO, summarises the announcement
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Andrew Goodwin @ - 1st
CEO Wisr (ASX:WZR)
11mo -

FY25 was a year of growth and execution for Wisr as we delivered strong
results across key operational and financial metrics. ...more

CeO 13 9 comments - 4 reposts

© Like ® Comment 2 Repost <7 Send

$210M
FY24

SNSaY SZAd ISIM 20108,

Investor market call presentation

Y
Loan book vs Cash NPAT
KEY FY25 RESULTS
...to a world where LENDING FINANCIAL CAPITAL CUSTOMER
people have the power $422M 1.20% $916M B $53.0M
to progress Senente: e B $14M s R
AT Fr2e $200M) #30 bps (FY24 0.90%) 2% (Y24 $aaan)
$824M 5.46% $0.8M S150M $11M
i r::;su Portolio NIM? EBITDA® “m-.;n : mn:lquﬂu-ﬂm
Provide clarity — —
804 1.40% 179% $287M +75
e e B = bmpmeee | g,
G vyl ey \
e - Inflection point passed and foundation laid for H2FY26 profitability guidance
L v
OUR CUSTOMERS S PIVOT TO LOAN ORIGINATION GROWTH
What does the average Wisr loan look like? y ing located? L by = The Company delivered strong loan Loan originations
i origination growth in FY25
= = w e ekl g
of loan book A = = Im“.:.";. nmw_wm-onqunmn FY25 s
- NSW
s 7"
@ e 8o
ool
$34,900 S0 How are our customers employed? * “
$271M $151M
f' " S ¥ ——
__Seif-empioyed 200%
:'Em" = i ‘::w-% i s
- bl S =

LinkedIn infographic carousel

Portfolio yield

1.20%

from 10.90% (FY24)

Closing Decrease in
loan book of 90+ day arrears to

1.40%

from 1.58% (Jun-24)

$824M

from $770M (Jun-24)

SUNS3Y SZA ISIM :201N0S

Portfolio NIM

0.40%

from 5.23% (FY24)

SUNSoY SZAS Is!
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Wisr
Money on your Mind Report

Fintech | Money on your Mind is Wisr's annual research report
Sydney, Australia

2025-2026 on how Australians feel about their finances.

This was the first time Wisr required a report that
needed to engage both its B2C and B2B audiences.
This challenged me to create designs that made the
data engaging to both audiences while maintaining a
consistent narrative across all touch points.

The reports and campaigns surrounding them led to
Increases In loan estimates and applications as well
as active users on the app, and media coverage
positioning Wisr as a thought leader in the space.

Shamanthi Rajasingham « Portfolio 2026

SCOPE

Brand design
Data visualisation
Content design
Campaign design
Emalil design
Web design
lllustration

13



WISR - MONEY ON YOUR MIND REPORT

Money on your Mind Report 2025

Key findings

8( )'0/ feel confident about their KEY REASONS FOR LOW CONFIDENCE
0 current financial situation

7 1 Aussies took steps to improve 1 Cost of living
ol Cost of livin

'~ their financial literacy in 2024
feel confident about

~ a their current financial ‘ ‘ a ‘ ‘

i o ' &
80% 8.10 96%

2 3 Aussies think about their 0/
i in N ﬁ_ﬁanceshtlaast'ah'ae:_aﬂay | -/ O

‘2 The macroeconomic enviranment

18 Their own spending habits

75% confident

vs 25% unconfident

wouldn't trust an Al chatbot brokers said their of brokers bel .
to provide accurate financial clients are looking that broking is a 86% confident
iinformation, education or for more than just growing industry vs 14% unconfident
‘advice ' the cheapest rate ' L
MHMDN'EY OM YOUR MIND REFORT 2025 2 a

BUY NOW, (REJPAY LATER
HOW OFTEN AUSSIES THINK
ABOUT THEIR FINANCES
At least daily
64%
o When it comes to borrowing, credit cards are still king.
Over half of the Australians surveyed have credit cards
in their wallets, with a quarter of credit card owners using
their cards to make the most of added benefits, such as
spending rewards, airport lounge passes and other
additional perks. 52% 32% 1ind
of Aussies have of credit card users have chose the card for its
Despite the assumption that the majority of Australlans a credit card maore than one credit card additional benefits, like
simply stick with the Big Four, 60% of those surveyed points ar lounge passes
shopped around for the best deals or sought out a better
WHAT'S BRINGING MONEY TO FRONT OF MIND? card for their needs, rather than simply opting for the
same provider time and time again. :
Tin 3 ) Weekly
Aussies think about money 270/
every time they make a purchase (8]
Monthly :
1nd 8%
think about maney when doing 110 2nb
weekly or manthly budgets Every few months selected the card with Aussies selected their
2?/ the lowest fees credit card because
‘| \ 4 o they had a pre-existing
il Iationship with the
think about meney when bills Rarely ;ie el
or repayments are due, or at 1% nancial institution
the end of each pay cycle 6 wWIiSK MONEY ON YOUR MIND REFORT 2025

View the full 2025 report

Shamanthi Rajasingham « Portfolio 2026 14
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WISR « MONEY ON YOUR MIND REPORT

Money on your Mind 2025 launch

¥

The Money On Your Mind Report

Find out how Aussies are really feeling about money in 2025

View the results

Launch email

Download the full report

Hi there,

Is money on your mind more often than not? To help us better

understand what money issues matter to you, at the end of last year

we asked Aussies to share their thoughts and feelings about their
finances, money goals and the wider economic landscape.

So, do your thoughts match up with your fellow Aussies? We've
compiled all the insights into our Money On Your Mind Report. Dive
in, or check out our quick snapshot below.

SNAPSHOT:

The Money On Your Mind Report

HOW CONFIDENT ARE AUSSIES FEELING

80%
477

ABOUT THEIR FINANCES?

feel confident about
their financial
situation

rate their financial

literacy as good or
excellent

/

HOW OFTEN IS MONEY ON OUR MINDS?

253

Aussies think about
their finances at

Shamanthi Rajasingham ¢ Portfolio 2026

WWILSE MONEY ON YOUR MIND REPORT 2025

INSIGHTS FROM 3,488 CONSUMER

What's on clients!

2in3
Aussies think
finances at '___ S

Money is clearly on clients®
minds more often than rié*
While brokers are very much
aligned with their clients in
the cost of living s the.

of financial stress across

say they feel confid '
their current financial situation,
which is brilliant to see.

There is also a desire from )
Aussles to learn and engage
with their finances. 47% rated
thair ﬁn‘a_rlc!al l::g 7' Yy a5 go

ar excellient. an /

stepsto |
literacy last year.

BROKER SNAPSHOT

MONEY
ON YOUR

FEB

Launch event

WS THE MCRE Y ON YOUR MIND REPORT 2025

INSIGHTS FROM 718 BROKERS

A note from Nicole

63%

It's brilliant to see the overwhelming positivity of brokers believe
: Z that customers
from brokers on the future of credit broking. i
than three years
As we move into 2025, it's really exciting to see that SR
the vast majority of brokers believe that credit
broking is a growing industry. Brokers are seeing 95% ;s
more repeat customers than ever before and half of frf:;:‘:-::;ﬁ:?;
Australians are using brokers to help them choose ArmEis,
loan products. financial confidence
for their clients

The insights from the Money On Your Mind Report
show that clients are now demanding more than 40%
just a great rate. To stay relevant, lenders will need

3 of brokers sea their
to take a common-sense approach to lending and

business grow
create more personalised financial products that modetately over
are better suited to consumers' needs. the next 12 months

Wisr is an inclusive
prime lender for the
everyday Australian

What's on brokers’ minds?

8 outof 10
brokers belisve their

the previous years

2in5

brokers think that understanding
their clients’ personal situation is the
key to a brokering process for a new

client or to increasefrepeat 12 months.

of brokers are
credit broking is 8 spaing more repeat
Qrowing areain 2025.  business than ever
baforeetom
NEARLY HALF 12% went via
OF LOAN USERS a dealership
?‘os?efsgrmm 27% did their
THEIR LOAN own research
PROVIDER
AB% used
a broker
HUNGRY FOR MORE?
Scan the QR code and be the first

to check out the report in full.

83%

of brokers believe
the demographics
of their clients have
changed

79%

of customers that
used a broker to find
them a loan were
either satisfied or
very satisfied with
the experlence
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WISR - MONEY ON YOUR MIND REPORT

Money on your Mind Report 2026

wwisr MONEY ON YOUR MIND REPORT 2026 1.1T’S NOT ME, IT'S THE MACROECONOMIC CONDITION

YWIST

MONEY

Buying-Smaller-Still-Paying-Later

While 61% of Aussies say they don’t have a Buy-Now-Pay-Later (BNPL) account, those who do are increasingly using BNPL for everyday purchases rather than the big-ticket items it was
originally designed for.

( 1
CUSTOMERS’ ACTIVE BNPL YEAR-ON-YEAR COMPARISON OF
ACCOUNTS BREAKDOWN MOST POPULAR BNPL USES '
o 2025* 2026
54% - ‘
‘ Big ticket
| purchases
m Smaller
Three+ purchases
0,
2% HOOT TIP
Wisr offers structured personal and asset
finance loans with clear repayments,
7% helping customers avoid the financial drift w
that can come with everyday BNPL use.
. J

*Source: Wisr's 2025 Money On Your Mind Report

6
ON YOUR MIND REPORT 2026 wWIiSr MONEY ON YOUR MIND REPORT 2026 3. FIGURING OUT THE FINE PRINT
Dollars and decisions in daily life
@\, > g ™ 7 ~
e re C MOST CONFUSING MOST USEFUL MONEY TOOLS TOP PAIN POINTS FOR BROKER AUSSIES’ TOP
5 o O FINANCIAL TOPICS CUSTOMERS IN LOAN APPLICATION FINANCIAL ACCOUNTS
I S r - I PROCESSES
e & Investment \k) \\) Understanding their maximum Everyday
aS, er a g options borrowing capacity transactions
driv, 19% Banking Sho;)pinﬁgevs{(ards 40% 19%
apps cashbacl
Jeng fast AN O O OO
d ’S pe rSe d [ Cr)gptocurrency ' gcat\:li)nugnsts
But _ % LEAST USEFUL MONEY TO0LS e bl 18%
) m OS | ‘ . 35%
Way S aV .I Tax and .
X — S
a’ deductions - Subscription Al-powered VE— 1gpc);rannuatlon
an to u h 15% N management tools  tools for finance v = o
‘ 3% 3% v =
\e J s P

View the full 2026 report

Shamanthi Rajasingham « Portfolio 2026

wWisr MONEY ON YOUR MIND REPORT 2026 2. PROGRESS IS A PROCESS

Aussies’ money reality: goals and roadblocks

& )
TOP FINANCIAL GOALS 93% HOW AUSSIES SEEK FINANCIAL GUIDANCE
. . . of brokers believe Australians are
1in 3 Aussies saw building their looking to brokers to help them reach . o - ) )
savings as their top financial goal their personal and financial goals Discussing finances  Self-education Self-education ~ Spoken with a
: - - with family and through modern through traditional  professional
‘ /or friends sources” media®
1in 4 said it was clearing
their debts
. 2025* 29% 27% 23% 19%
( N\ A ‘
TOP 3 FINANCIAL ROADBLOCKS TOP 3 GOALS THAT AUSSIES SAY
ARE OUT OF REACH: 2026 27% 19% 15% 17%
— Making decisions without
enough information (25%) X  Early retirement (19%)
_ Too many accounts
to manage (22.5%) X Home ownership (18%)

Going into 2026, 12% said that they hadn’t done anything to move forward

- i financially. Consumers were not as focused on seeking financial guidance as
Lack of cl format y :

(1a7c%)° clearinformation X Debt freedom (17%) they had been in previous years.

. J J/ J

* Source: Wisr's 2025 Money On Your Mind Report
~ Modern sources examples include listening to personal finance podcasts, social media etc.
T Traditional media examples include reading finance related books, news articles and broadcast segments

WWIST MONEY ON YOUR MIND REPORT 2026 4. TRUST CAN'T BE BOUGHT

Skepticism is bursting the Al bubble

Al may be key to progressing automation in many areas, but consumers remain sceptical about its use in financial services.

A ™
2in3 CONSUMER CONFIDENCE IN Al HUMAN OVERSIGHT
brokers are currently FOR FINANCIAL ASSISTANCE AND TRANSPARENCY
leveraging Al DRIVE Al CONFIDENCE

top factors that would help

o — |
2 e
N ). were highly Human oversight (23%)
ool X foe confident and transparency about
5 how it works (22%) are the
.

1% Aussies feel more confident
ranked in leveraging Al for financial tools.
the middle

J

Just over 20% of brokers said Al
was an emerging consumer trend
to look out for in 2026

HOOT TIP
48% Wisr uses Al to improve efficiency and provide smarter
had low insights, but always with human oversight. Customers can
confidence speak to our support team whenever they need, so there’s w

always a real person behind every decision.
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WISR - MONEY ON YOUR MIND REPORT

Money on your Mind 2026 launch and campaign

Launch email Launch event and webinar Money Habits quiz Money insights video

L}
WIS £

View the report

wwisr
MONEY
ON YOUR
MIND

REPORT
2026

Hi there,

Thank you for sharing your insights in our 2025 survey! ' With so
many Australians thinking about money, we wanted to share what
we learned from over 2,700 consumers and brokers.

From financial confidence to the tools people use, the barriers they
face, and what will help them make progress in 2026 - you can now
see how your experiences compare.

= Check out the full report here or scan the highlights below!

2026 Money On Your Mind
Highlights

84% OF CONSUMERS WERE
CONFIDENT GOING INTO 2026

@

TOP REASONS HOLDING AUSSIES BACK

FROM FINANCIAL PROGRESS
Rising cost Existing Income not Cost of rent/
of living debt matching expenses mortgage

TOP FINANCIAL GOALS

1in 3 Aussies saw building their savings
as their top financial goal

Shamanthi Rajasingham « Portfolio 2026

YWisr
MONEY

ON YOU
MIND

February 2026

Nicole Evans
Head of Broker, Wisr

Start quiz

Hi there,

Wisr's 2026 Money On Your Mind report shows that 84% of
consumers felt confident about their finances going into 2026.

Curious how your money habits stack up against other Aussies?

Take our fun, 5-guestion quiz to find out if you're ahead of the pack
or if there's room to grow!

Start quiz

Savvy Striver

You're building strong financial habits and steadily
improving your money knowledge. You're curious,
motivated, and focused on making smarter
financial moves over time.

Watch video

Hi [first namel,

Aprilis in full swing and to help you accelerate your money goals,
our Chief Growth Officer, Jimmy, is sharing the mast surprising
insights from Wisr's 2026 Money On Your Mind report.

Watch this 2-min video to see:

» The money habits that really set Aussies ahead
« Common money surprises that most people don't know
« Jimmy's quick tips for smarter financial moves this April

Surprising
insights
from our
CGO

Check your
credit scores
Our 2026 Money On Your Mind

report shows that the #1 thing
Australians want to make

Tispaints

smarter financial decisions is S 3RS + e TS

simpler language and clearer
information.

SANBSN 104
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Wisr
Debt Bustr

Fintech
Sydney, Australia
2021

Shamanthi Rajasingham « Portfolio 2026

Debt Bustr is Wisr's debt consolidation calculator,
built to help Aussies get a picture of their debt, and
see how much they could save by consolidating with
Wisr.

| worked closely with Wisr’'s in-house copywriter to
develop marketing campaign concepts for Debt Bustr,
flexing the brand’s irreverent side to create ads that
were harmonious with the social media trends of the
time. | also collaborated with the Product team on the
tool’s UL.

In addition to exceeding KPIs, Debt Bustr was
recognised with the 2026 WeMoney Innovation of the
Year Award for debt reduction, and the 2025
WeMoney Lending Innovation of the Year Award.

SCOPE

Brand design

Ul design
lllustration
Campaign design
Emalil design
Web design
Motion
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WISR « DEBT BUSTR

Debt Bustr identity

Debt Bustr consolidation calculator Key visual Landing page

GET STARTED

DEBT BUSTR

DEBT BUSTR

Your debts on a page You save

() What debt should | include? $250

N monthyy,

rePanyents
Credit Card

Personal loan LET'S CALCULATE IT

© Add another debt
Supercharge with Wisr tools

Debt i With no early repayment fees, adding a

Wisr tool could bust that debt even sooner.
Interest
+ Round up + Current repayment

Total cost of your debts” v $52 monthly < $1250
Debt amounts owing including interest '

$74776 WHAT’'S THIS ALL ABOUT?

TAKE CONTRO I_ Tap into your smart part and take control of
your debts with Wisr Debt Bustr. Our easy-

+ Extra monthly repayment

$500

Let’s bust that debt!

Select your preferred loan options and
rate your credit history.

Current With Wisr

Repayments $1,250 $1,080

Total interest $26,776 $16,248

Co-designed with product team

Shamanthi Rajasingham « Portfolio 2026

OF YOUR DEBT

SEE AND SAVE
WITH DEBT
BUSTR

to-follow approach is designed to help right
up until your last cent of debt has
disappeared.
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WISR « DEBT BUSTR

Debt Bustr Launch campaign ads

Casual, meme-style ad videos

There’s an easier way
to untangle debts

difficult || x

Infographic social carousel

B Bring your debts together _I S See your options

See how much you owe in total, Check if you can save time
including interest money, or both!

DEBT BUSTR

Supercharge with Wisr tools
With no early repayment fees, adding a
Wisr tool could bust that debt even sooner.

+ Round up”

+ Current repayment

+Extra monthly repayment

$500

rrrrrr

$1,250

Repayments .+ 81,080

Total interest $26,776 - $16,248

Shamanthi Rajasingham « Portfolio 2026

Debt TD=) n=
P. (1+ doesntr)

have (N x t) to
{Xx<Db} be#

1

You saye

$250

N monthjy,
repayments

Aluo sesodind aAnensn|j 1o

Animated video ad (frames)

# Download on the

@& App Store

GET IT ON

Google Play

A
T Take action R

Tailor and supercharge
repayments to match your needs

DEBT BUSTR

Supercharge with Wisr tools

With no early repayment fees, adding a
Wisr tool could bust that debt even sooner.

+ Round up” + Current repayment

+ Extra monthly repayment

$500

$1,250 - 81,080
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WISR « DEBT BUSTR

Debt Bustr email campaigns

Debt Bustr intro

Check out Debt Bustr

With ne early repayment fees, adding a
Wisr tool could bust that debt even sooner,

+ Round up* + Currant repayment

* Extra monthly repayment
3500

Hi there,

Debt doesn't have to feel difficult. But, if you're like many other
Aussies, it often does.

Find out if you can take back control with Wisr Debt Bustr. Our new
tool can tell you if you can get debt free faster while paying less
interest. Interested?

Get my results

How it works in 5 simple steps

B - Bring your debts together
List your debts in our Debt Bustr
Calculator

U - Understand the cost
See how much you owe in total,
including interest

Supercharge with Wiss tools
S -See your options b
Check if you can save time,
money, or both!

+ Gurrentrepsyment

o
D B

5500

T - Take action
Get a personalised debt
consolidation estimate

R - Refine as you go
Tailor and supercharge For illustrative purposes only
repayments to match your needs

EMMA'S STORY

See how Emma is using a Wisr debt consolidation loan along
with extra repayments to pay off her debts faster.

Shamanthi Rajasingham « Portfolio 2026

Debt Bustr to consolidation for eligible users

Get an estimate

Hi there,

Great job using Wisr's Debt Bustr calculator. Here’s a copy of your
results®

Where you stand today
Your current total debt is $48,000.

Based on your current repayments, this will accrue $26,766
in interest and you'll have spent $74,776 by the time it's all
paid off.

What could be possible with a Wisr
Debt Consolidation loan

Based on what you told us:

&
You could be debt free by You could save
Feb 2029 $250
on monthly repayments
Current: Jun ) Current: $750

With Wisr: $500

Supercharged with these Wisr tools:
v/ Round Up
+/ Continuing current repayment

v/ Extra monthly repayment of $500.00

We calculated this based on an indicative Wisr rate: {11.34%}' p.a.
(comparison rate {12.86}%?2), as well as your inputs:

« Repayments: Monthly
* Loan term: 5 years

Money tips content series for Debt Bustr users

Hi there,

We get it - it can be pretty tempting to use credit cards to fund daily
life. But, now you're on your Debt Bustr debt-free journey, it's
essential you don't set yourself back.

Here are our 3 favourite ways to keep those credit cards at bay
and stay on track with your goals.

X

1. Cancel your credit card

If credit card spending is doing more harm than good,
close your account. Future you will thank you for it.

8

2. Stick your credit card in the freezer

Can't bear to cancel it? Freeze it in a container of water
until your debts are repaid.

cn

3. Set a savings goal

Rather than borrowing for impulse buys, set a savings
goal and chip away at it monthly. Next time temptation
strikes, dip into that instead of reaching for a credit card.

Is credit card spending your biggest temptation trap?

We've got 5 questions that you need to ask yourself before making
your next purchase.

Hi there,

Not very proactive when it comes to saving money? Well, we have 3
zero effort money saving tricks that are so simple, you really don't
have to think about them.

Want to find out what they are? Check out our latest blog to start
saving money in no time.

Read blog

Want to start saving

faster?

Turn on Round Up to round up $545.00
your spending to the nearest ® tokrna e
$1, $2, or $5. We'll send your

savings to your nominated ) neswax

Tl $4385

ot s Mo, 18 St

account or you can use it to
chip away at your loan.

FEe—

@ Found ups Hearest 35 €)
Try Round Up @ Weexly imit o it €)

Kjuo sasodind emIesni| 04

SUPPORT WHAT WE DO GET WISR APP

Loans

Credit Scores
BreachAlert
Round Up
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SkillsRobin
Brand refresh

Recruitment startup
Sydney, Australia
2026

Shamanthi Rajasingham « Portfolio 2026

SkillsRobin matches dev talent with early stage
startups. A startup themselves, their original logo
came from a Ul template, and they wanted to
redesign the look and feel of the brand to elevate
their presence as they grew.

| worked with SkillsRobin’s founder to refresh this
brand to better represent its identity with a new logo
and supply an easy to execute brand identity for their
social media presence.

The result was a sleeker and more considered brand,
giving SkillsRobin a

more credible, design-led presence as it competed
for 1ts core audiences’ attention.

SCOPE

Logo design

Brand identity & guidelines

Content design
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SKILLSROBIN « BRAND REFRESH

Logo design

£ SkillsRobin

Brandmark development
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| designed the logo to feature a robin brandmark with shapes derived from the wordmark'’s letterforms. The interlocking shapes represented SkillsRobin's key function by subtly referencing the idea of a good “fit".
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SKILLSROBIN « BRAND REFRESH

Logo kit

Logo variations

A5 SkillsRobin ,
Skills

M SkillsRobin A ({101 ROb'“

Usage guidelines

Minimum logo height Minimum clear space Do’s and don'ts

£ SkillsRobin | zopx

Use the correct logo colours

c - £ SkillsRobin
Skills | corx e "
Robin | .

‘\

Shamanthi Rajasingham ¢ Portfolio 2026

Maintain brandmark scale

£ SkillsRobin

X
£ skillsRobin

24



SKILLSROBIN « BRAND REFRESH

Brand pack and LinkedIn templates

Typography Brand device development
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The client requested a brand device that could be used alongside the logo in social posts.
Colour palette LinkedIn templates

-

“l not only found an
exciting opportunity,
but also connected

with individuals who Full-stack engineer Become a
truly appreciate my $50-$80 p/h, Remote, part-time contract
co-founder

9 SkillsRobin

How to get
a job at an

skills and values.”

- This startup is using Al to help retailers stop
JEN ROBERTS over-buying stock.

ST Egiiees EmiElees - Already live with a major Australian retailer

early-stage
startup

They rarely post on job boards —

- Tech Stack: AWS (Lambda, APl Gateway, RDS/
Aurora), Python/ch:ngo, SQL, Next.js, REST API
integrations.

9 SkillsRobin 9 SkillsRobin
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Orange Wine Social

Brand identity

Wine Bar
Orange, NSW
2026

Shamanthi Rajasingham « Portfolio 2026

Orange Wine Social is a wine bar under construction
In Orange, NSW, built around the mountain that
shapes the region's wine climate and the sense of
community the bar hopes to create.

| developed a brand identity for the space,
researching the local wine bar landscape to make
sure the mark, palette and typography was distinct,
while staying true to both themes.

This set the brand in good stead as it built its
presence in the region.

SCOPE

Logo design

Brand identity & guidelines

lllustration
Packaging design
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ORANGE WINE SOCIAL - BRAND IDENTITY

Logo design

Shamanthi Rajasingham ¢ Portfolio 2026

ORANGE WINE

SOCIAL
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ORANGE WINE SOCIAL - BRAND IDENTITY

Brand kit

Logo variations Typography

Header subheader

O

U ORANGE WINE Caption Body text

O R A N G E W I N E Colour palette

SOCIAL

ORANGE WINE

0}

SOCIAL

Shamanthi Rajasingham ¢ Portfolio 2026
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ORANGE WINE SOCIAL - BRAND IDENTITY

Signage design mockup

ORANGE WINE

SOCIAL

EST 2026

Shamanthi Rajasingham ¢ Portfolio 2026 29



Penguin Random House
Book jacket illustrations

Publishing
New Delhi, India
2017-2025

Shamanthi Rajasingham « Portfolio 2026

I've illustrated over 30 book jackets for Penguin
Random House on a regular freelance basis, working
alongside my corporate and brand practice.

Strong reception from stakeholders across each
project — from art directors and sales teams to the
authors themselves - led to repeat commissions. This
iIncluded ongoing work for multiple titles and series by
Bibek Debroy and Ashok Ferrey.

SCOPE

lllustration
Packaging design
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PENGUIN RANDOM HOUSE - BOOK JACKET ILLUSTRATIONS

Short stories by Ashok Ferrey

SHORTLISTED FOR THE GRATIAEN PRIZE f lﬁi .
. .'l"u.' -.-'dl'lll

Shamanthi Rajasingham ¢ Portfolio 2026

SHORTLISTED FOR THE GRATIAEN PRIZE i

Gk

ASE O RERRY

A wonderful writer'—Alexander MeCall Smich

ASHOK FERREY
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PENGUIN RANDOM HOUSE - BOOK JACKET ILLUSTRATIONS

Penguin Classics: The Ramcharitmanas

PFN{.UIM@EZA&SIES

The Ramcharitmanas The Ramcharitmanas The Ramcharitmanas

1 2 3

Shamanthi Rajasingham ¢ Portfolio 2026
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PENGUIN RANDOM HOUSE - BOOK JACKET ILLUSTRATIONS

The Mahabharata - 10-volume box set

Volume 1 [\

ADI| & SABHA PARVA

BIBEK DEBROY

Volume &

DRONA PARVA

BIBEK DEBROY

Following six successful illustration projects for the same translator, | was trusted with replacing the series’ original photographic artwork with a ten-panel illustration and box art that brought its stories to life.

BIBEK DEBROY

BIBEK DEBROY

Shamanthi Rajasingham ¢ Portfolio 2026

Volume 3

ARANYAKA PARVA

BIBEK DEBROY

Yolume 8

SOUPTIKA

BIBEK DEBROY

Volume 4

VIRATA &

|__J D Y :J [:- A A

BIBEK DEBROY

Yolume 9

BIBEK DEBROY

VYolume 5

UDYOGA, BHISHMA
& DRONA PARYA

BIBEK DEBROY

Vaolume 10

THE LAST PARVAS

Y
o

BIBEK DEBROY

()

Volumel Volume 2 Volume 3 Valume 4 Val £ Volume & Yolume 7

BIEEK DEEROY

VA¥Yd YNO¥A #
VWHSIHE “¥D0AQN

y ‘ } } : l (AR e P » 1 R ¢

e |

L

QIBEX DEBROY  BIREX DERROY  BIBEK DERROT BIAEN DEBNOY  BEREK DERAOY

"-l'l'}l uma 8§ Yalume © Wi E;-I uma 10

- 2

‘WAILANOS

YAUVYd | LNYH

TIMAS

pibEK DEARQY | MWECDEIROY  eiREx DEEROY  BIBEK DEAROT




Let's work together.

shamanthi.rajasingham@gmail.com
040361277
linkedin.com/in/shamanthirajasingham/



https://www.linkedin.com/in/shamanthirajasingham/

